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The purpose of the article is to clarify the nature of informational and innovational potential of the enterprise development, the identification of the processes
of its forming in the overall structure of the enterprise potential. It was also determined that the interaction of production, personnel, and financial potential is
implemented by the informational and innovational potential and creates the possibility of the timely holding and the introduction of scientific research, experi-
ments and design developments that can ensure the expand of the economic potential and competitiveness of the enterprise. The role of innovation in forming
informational potential was shown. The essence of innovation processes was considered through the application of information modeling by a combination
"task — tools". Four types of innovative products were characterised: marginal, technological, market, and radical innovation. The aim of further studies will be
the formation of the conceptual approaches to the creation of the informational systems for management of the innovational enterprise development, organi-
zational and economical directions of improving of informational support of innovational enterprise development and the model of innovational development
of the enterprise on the basis of rational set of tools to support management decision making of informational systems.
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Y/IK 330.341.1
BactomkiHa H. B., Beauuyko 0. 0. ®opmyeaHHs iHghopmayiliHo-
iHHoBaYiliHO20 MomeHyiany po3sumky nionpuemcmea

Memoto cmammi € 3’acysaHHA cymHocmi iHhopmayiliHo-iHHo8aYiliHO20
nomeryiany po3sumky niOnpuemcmead, 8uABNEHHA npoyecie hopmysaH-
HA 020 8 302abHili cmpykmypi momeHxyiany nionpuemcmead. BusHaveHo,
wo 83aemodis 8upobHUY020, (hiHAHCOB020, KAOPOBO20 NomeHyianie 30ili-
CHIOEMbCA 30 00MOMO20K0 iHhopmayiliHo-iHHo8aYiliHO20 momeHuiany ma
CMBOPIOE MOMIUBICMb CBOEYACHO20 MPOBEOEHHA i 8MPOBAOHEHHA Y BU-
POBHUUMBO HAYKOBO-00CAIOHUX | D0CIOHO-KOHCMPYKMOPCLKUX PO3POBOK,
wo 0o3607A€ 3a6e3mevy8amu pO3WUPEHHA eKOHOMIYHO20 nomenyiany |
KOHKYPeHmMOoCnpoMoXHicme nionpuemcmea. 3'acosaHo pone iHHosauil y
thopmysaHHi iHopmayiliHozo momeHuyiany. PosaasHymo cyme iHHOBAYU-
HUX Npoyecig WaAXom 3acmocys8arHA iHhopmayiliHo2o ModentosaHHaA Yepe3
KombiHayjto «3a80aHHSA —3acobu». OXapaKmepu308aHO Yomupu 8UdU iHHO-
8ayiliH020 MPOOYKMY: MAPHUHANLHA, MEXHONO02IYHA, PUHKOBA, PAOUKANbHA
iHHosayji. Memoto nodanbwux docnidxeHHax byde hopMyB8aHHS KoHuen-
myaneHux nioxodie 0o cmeopeHHs iHopmayiliHux cucmem 0.9 ynpagnix-
HA IHHOBAYIUIHUM PO38UMKOM MIOMPUEMCMBA, OP2aHi3ayiliHO-eKOHOMIYHUX
HanpAmKie 800CKOHANEHHS iHopmayiliHo20 3abe3nevyeHHs iHHO8aYiliIHO20
pOo38UMKY MiONPUEMCMBa ma Mooeni iHHOBAYilIHO20 PO3BUMKY MiONpUEM-
CMea Ha OCHO8I PayioOHANbHO20 HABOPY IHCMpPyMeHmig nidmpumMKuU npu-
UHAMMS ynpaeniHCbKux pieHs iHpopmayitiHux cucmem.
Knwouosi cnosa: iHgopmayiliHo-iHHoBauilHUL nomeHyian, ¢opmysarHs,
830EMO038'A30K iH(hopmauyiliHux pecypcie ma iHHoOBaYiliHUX Mpouecis, me-
XQHI3M CmeopeHHs iHopmayiliHo-iHHoBaYiliHO20 MomeHyiany po3sumky
nionpuemcmea.
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BactomkuHa H. B., Beauuko A. A. ®opmuposaHue UHopMayUoOHHo-
UHHOBAYUOHHO20 NOMeHYUana passumus npednpuamus

Llensto cmameu A8/15emcs 8bIACHEHUE CYUHOCMU UH(OPMAYUOHHO-UHHO-
BAYUOHHO20 MOMEHYUANa paseumus npednpuamus, eviseneHue npoyec-
08 (hopMuposaHus e20 8 0buweli cmpykmype momeHyuana npednpusmus.
OnpedeneHo, Ymo 83aumodelicmeue Mpou3BoOOCMBEHHO20, (UHAHC08020,
Kadposozo momeHyuan08 ocywecmsasemcs ¢ OMOUWbH UHGHOPMAYUOHHO-
UHHOBAYUOHHO20 MOMEeHYUAA U c030aem 803MOMHOCMb CB0eBPEeMEHHO20
nposedeHus u 8HedpeHuUs 8 MPoU3B0ACMBO HAY4HO-UCCAeA08aMENbCKUX U
0MbIMHO-KOHCMPYKMOPCKUX pa3pabomok, Ymo no3eosasem obecrneyusams
pacwupeHue 3KOHOMUYECKO20 MOMeHYUanda U KOHKYPeHmocrnocobHocme
npednpuamus. BelscHeHa ponb uHHoBaYUl 8 GopMUpOsaHUU UHOPMA-
YUOHHO20 MOMeHyuana. PaccMompeHa CyuHOCMb UHHOBAUUOHHBIX Mpo-
ueccog mymem npUMeHeHUs UH(OPMAUUOHHO20 M0OenUpoBaHuUs Yepes
KombuHayuk «3adayu — cpedcmeay. OXapakmepu308aHLl Yemobipe 8uda
UHHOBAYUOHHO20 NMPOOYKMA: MAPMUHASIbHAS, MEXHON02UYECKAs, PbIHOY-
Has, paduKkanbHas uHHosayuu. Leneto daneHeliwux uccaedosanusx bydem
(hopmMuposaHUe KOHUeNMyanbHeix M00Xo008 K CO30aHUK UHGOPMAYUOH-
HbIX cucmem 0118 ynpasneHus UHHOBAYUOHHbIM pa3gumuem npednpusmus,
0p2aHU3AYUOHHO-3KOHOMUYECKUX HAMpasneHull co8epuweHCmeo8aHus UH-
(hopmMayuoHHo20 0becneyeHus UHHOBAUUOHHO20 passumus npeonpusmus
U Modenu UHHOBAYUOHHO20 Pa3eUMUs MPeOMpuAMUS Ha OCHOBe Payuo-
Ha/bHO20 HAbOPa UHCMPYMeHMO8 MOOOePHCKU MPUHAMUS YPaBAeHYECKUX
peweHul UHGOPMAYUOHHBIX CCMEM.
Kntoyesble cnoea: uHpOPMayUOHHO-UHHOBAYUUOHHBIL MomeHyuan, op-
MUPOBAHUE, B3AUMOCBA3b UHPOPMAUUOHHBIX PECypco8 U UHHOBAUUOHHbIX
MpoYeccos, MexaHusm CO30aHUA UHPOPMAYUOHHO-UHHOBAUUOHHO20 mMo-
meHyuana paseumus npednpusmus.
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he world around us is changing rapidly and trans-

forming into a digital form, which, in its turn, affects

the approach to consuming informational services:
they are availabile at any time, anywhere due to mobile de-
vices. Today a typical smartphone allows to pay bills online
from your bank account, order a taxi, buy tickets, and search
for any information. Various sensors and autonomous de-
vices become full participants of the process of data gen-
erating along with users of online services. According to
analysts, by the year 2020 there will be more than 2 billion
of Internet of Things devices in the world, i.e. computer
networks of physical objects (“things”) will be equipped
with built-in technologies so they could interact with each
other or with the environment. The organization of such
networks as a phenomenon may restructure economic and
social processes and result in exclusion from part of actions
and operations the need of human intervention. Humanity
is entering an era of avalanche growth of information, the
processing of which can be managed only through innova-
tive solutions [1].

With the development of informational and com-
municational technologies, a powerful global information
environment serving intersts of business was created; the
information flows and changes caused by them in tech-
nologies and consumer preferences became very intensive.
Under such circumstances a high competitive position of
the enterprise can not be maintained long, since the com-
petitive advantages that provided for it in a short time will
be reproduced by competitors as a result of fast distribu-
tion and availability of information. An attractive proposi-
tion today will be no longer so attractive to consumers in
the near future due to the fact that their needs (demands)
have changed. Therefore, the importance of knowledge and
posession of information concerning various potentials and
possibilities of their use is increasing.

The issues of innovation activity of entities under
modern conditions, particularly the development of their
innovational and informational potential, is being paid con-
siderable attention. A large number of works of foreign and
domestic scientists, including Y. Shumpeter, Y. Tompson,
N. Kondratiev, P. Druker, E. Bozhko, V. Gavvy, N. Krasni-
kutskaya, O. Didchenko, O. Farat and others, are dedicated
to studying the innovational potential. The problem of its
development is investigated by such domestic scientists as
A. Bytyi, L. Melnyk, S. Illiashenko, I. Telenok, I. Sydorenko,
L. Solovyov, O. Shapoval and others.

However, the analysis of these studies shows that cur-
rently there is no single holistic approach to creating the
mechanism for management of informational and innova-
tion activities of entities. In works of domestic authors there
observed disagreement and controversy regarding scientif-
ic, scientific and technological potentials, their integrative
relationship with innovative potential. Informational poten-
tial is considered in a broad range of elemental composi-
tion, which creates certain difficulties at determining their
boundaries and interdependences between them.

In view of this, the issue of relationships between
informational and innovative development through the
implementation of informational and innovative potential
still remains open. To understand the role of information in
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innovative development of enterprises and determination of
relationships between them, some essential aspects need to
be clarified.

The aim of the research is to clarify the essence of
informational and innovative potential of the enterprise, to
identify the processes of its formation.

The term “potential” comes from the Latin word “po-
tentia’, which means “strength” In the broad sense of the
word “potential” means capabilities of any social system in
a certain area as well as tools, sources, and stocks that are
available and can be used and brought into effect for a defi-
nite purpose: implementation of a plan, solution of a prob-
lem, etc. [2].

Aristotle [3] noticed, that potentiality, as a possibility of

new certainty, is laid in the most actual reality. Move-
ment as an integral property of matter serves as a transition
from its one form to another, from potentiality to implemen-
tation, from potentiality of being to having come into being.
Potential characterizes the ability of movement to transfer
matter from the actually existing into a new state, since mat-
ter (reality) is a unity of actual and potential being. The very
reality is practically realized in specific forms of actual reality
that in the aspect of their sense root in reality as potentiali-
ties. It is in the form of potentiality that matter gains sense
that appears as the ability to change and is inherent in matter
(actual reality). Moreover, the changes may be rooted both
in the formed (specific) thing and can be caused by other
independent things. Potentiality is considered by Aristotle
as the beginning of changes in a thing, the ability to move
and understand this movement. Each thing has the following
potentiality: ability of transiting into another state and main-
taining tis state unchanged. Basic dominants of changes in
the system states are information and innovation.

Taking into account that the basis of the development
potential formation is the “theoretical core” [4, p. 109] —
three main sources of resources: land, labor, and capital that
are realized by means of production, personnel, and finan-
cial potential — informational and innovative potentiality
is the binding component that contributes to the reality
changing its conditions, i.e. for the economic system acquir-
ing new transformational changes and developing.

The interaction of these basic potentials through in-
formational and innovative potential creates a possibility
of timely conducting and implementing scientific research
and experimental developments, which provides for high
competitiveness of the manufactured products, and on this
basis can expand the economic potential and strengthen the
competitive position of the enterprise itself.

In researches of domestic economists there prevails
an opinion that “innovation is a technical and economic
process that due to practical use of products of intellectual
labor (ideas and inventions) leads to creation of new types of
products and technologies with better characteristics” [5].

The innovative potential of the enterprise is a possibili-
ty of innovative development of the enterprise with the use of
all its available resources. In the scientific community issues
related to the structure of innovative potential are contro-
versial. Thus O. V. Farat and the coauthors [6, p. 275] on the

P hilosophy provides its vision of potential, particularly
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basis of generalization of highlighted in scientific literature
and practice approaches to determining the structure of in-
novative potential of the enterprise distinguish a model of its
structure that includes market, intellectual, personnel, tech-
nical and technological, informational, motivational, finan-
cial, communicational, scientific and research potentials. In
our opinion, the informational potential is the dominant ba-
sis, which in the integrative relationship with the innovative
potential generates and implements changes in the financial,
personnel, and production spheres of the enterprise.

According to the above conducted analytical research,
the informational and innovative potential can be defined
as an integrative totality of informational and innovative
resources, which in their interaction produce processes of
a certain order that are necessary for effective implementa-
tion of core activities of the enterprise and its development
in various aspects.

An important applied aspect at considering innova-
tion processes is the application of information modeling
as a fundamental method of cognition. The classification of
professors V. Trommsdorff and F. Steinhoff define innova-
tion through the “task-tools” combination [7].

The classification criteria are ways of solving the ex-
isting problems and tasks.

On the basis of this model (Fig. 1), four types of in-
novative products are distinguished:

il 4 N\ [~

‘% Technological Radical
o innovation innovation
S \. J

3 4 N

o)

£ Marginal Market
§ innovation innovation
g N J

b

information collection and qualitatively different
resources are used;

+ market innovation, in the implementation of which
anew task is solved with the help of a known meth-
od (way). In this case, the main factor is the market
demand, which is determined on the basis of avail-
able informational resources. Informational re-
sources are used not only to create the innovative
potential but also to eliminate the informational
asymmetry;

+ radical innovation, in the implementation of which
a new method (way) is used to solve a new task. In
this case, informational resources are used to the
full extent, including both data and models, and
technologies for collecting, processing, modeling,
presentation of data, and their transmission.

he informational and innovative potential includes

different types of informational resources and is

formed on the basis of their use. From this it follows
that informational resources form and increase the ability
and possibility to create innovative resources. Therefore, in-
formational resources are part of informational and innova-
tive potential.

Informational resources increase the number of
sources of information and methods of access to it [8]. How-
ever, a greater availability of information does not
guarantee a possibility of its beneficial or more ef-
ficient use.

The informational methods play a key role in
creating conditions (creating innovative potential)
to obtain innovations. Any type of information is
just information about properties of objects (in-
novations), but only the objects, not knowledge of
them, can satisfy certain human needs.

The systematization of understanding the es-
sence of informational innovations has allowed us

to define them as [9]:

New solutions on the application

Fig. 1. Classification of the innovations

+ marginal innovation, in the implementation of
which neither the problem nor the way of its solv-
ing are new. This innovation as matter of fact does
not create any new solutions or challenges. Collec-
tion, processing of information, its systematization
and classification are of considerable importance
in the formation of the basis of the innovative po-
tential. Such innovations solve the problem of use-
fulness of application and have insignificant eco-
nomic effect;

+ technological innovation, in the implementation of
which a new method of solving a well-known task
is used. Technological innovation is based on the
creation of a new instrument or method to solve
the task. In this case, the importance of informa-
tional resources formed at different stages on the
basis of collection of the information increases.
In this case qualitatively different technologies of
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+ introduction of new computer technologies,
means of communication, informational tech-
nologies, informational support for organization
of production and sale of goods and services, etc.,
which provides an opportunity to gain competitive
advantage over competitors;

+ implementation of new forms of work organiza-
tion and enterprise management based on infor-
mational technologies covering all business pro-
cesses;

+ a new approach to creation (design), production
and sale of goods and services based on the use of
informational technologies and means of commu-
nication due to which the enterprise and its head
gain advantages over their competitors;

+ investments in activities that provide changes of
the technology (equipment), means of communi-
cation, informational technologies.

Informational flows that are the basis for making
management decisions of innovative character form the in-
formational component of innovative potential.
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It is obvious that possessing informational advantages
significantly increases the level of enterprise competitive-
ness.

Thus the ability of continuous “generation” of com-
petitiveness by the enterprise can be achieved only through
integration of the informational and innovation processes at
the enterprise, formation of the informational and innova-
tive potential and mechanism of its realization.

ne of the stages of building a mechanism for cre-

ation of the informational and innovative potential

of the enterprise development is identification of
the mechanism of interaction of informational resources,
which are the basis for the creation of informational and in-
novative potential.

Fig. 2 shows the mechanism for creation of the infor-
mational and innovative potential of the enterprise develop-
ment.

In the case of creating marginal innovation, there pro-
vided collection, processing and analysis of the flow of infor-
mational about the properties of the object of innovation,
the technology of information processing, their hardware
implementation, business models, organizational forms,
competitive environment, etc.

While searching for market innovation collection,
processing, and analysis of the initial information flow are
directed at solving the problem of satisfaction of the mar-
ket demand. This creates the informational flow on the basis
of results of processing and analysis of which there imple-
mented solving the mentioned problem by means of avail-
able methods and available informational resources.

Informational flows used to search for technological
innovation substantially differ in content, complexity, vol-
ume and are aimed at solving the problem of existing mar-
ket needs by more productive methods and ways.

Informational flows directed at searching for a radi-
cal innovation, a new market need, require considerably
larger in volume informational resources and instruments
involved with using new technological solutions, methods
and means.

It is informational resources that in this case are the
source of innovation processes, integrational factor of vari-
ous information and new tasks in the innovative mecha-
nism.

CONCLUSIONS

Thus informational resources are the basis of forma-
tion of the informational and innovative potential, and inno-
vative resources. The high dynamics of development of the
external environment, particularly consumer preferences,
informational and communicational technologies, science
and technology, informational environment shifts the focus
from the management resources of the enterprise to its abil-
ity to ensure its competitiveness in the future.

The innovative and informational mechanism is the
only mechanism that can facilitate it. No matter how strong
the innovation system of the enterprise is, it will never be
a significant factor in competitiveness of the enterprise in
future periods without an adequate informational resource
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and provision of its development. Only the combination and
a single continuous cycle of informational flows and innova-
tion processes will allow the enterprise to ensure its sustain-
able development for strengthening its competitive position
not only in the current period but also in the future.

The proposed mechanism for creating the informa-
tional and innovative potential of the enterprise develop-
ment and disclosing the content of its components can be
used in further studies aimed at formation of conceptual ap-
proaches to creating informational systems for management
of the enterprise innovative development, organizational
and economical directions of improving the informational
support for enterprise innovative development and the
model of innovative development of the enterprise on the
basis of a rational set of tools to support making manage-
ment decision related to informational systems. u
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TpywkuHa H. B. KoHTpaKTHble B3aIMOOTHOLLIEHNA NPV OpraHn3aLmi c6bIToBOI AeATENbHOCTYN yrnefo6bIBaloWmMX NpeanpuATuin

Lensto cmamou sensemca paspabomrka npednoxeHull no ropMuposaHuto cucmembl KOHMPAKMHbIX 83auMoomHoweHull yeaedobbisatowje2o npednpusmus
€ pasauyHeimMu Kamezopusmu nompebumeseli y2onbHol MpodyKyuu, Ucxo0a U3 creyuduKu opaaHU3ayuu npoyeccos cbbimosoli deamensHocmu. lpoaHanu-
3Up0BaHbI 0C0BEHHOCMU 0P2aHU3AYUU KOHMPAKMHOU deamesnbHOCMU ¢ PA3UYHbLIMU Kamezopuamu nompe6umeneli yeonsHol npodykyuu. Chopmuposara
cucmema KoHMPaxKMHelx 83aumoomHowerull yenedobbigarowe2o npednpuamus ¢ y4emom creyuduKy 06CaAYHUBAHUS KPYMHO-, CpedHe- U MeaKoommosbIx
nompe6umeneli. Pa3apabomatsl npedsoxeHus o ymouHeHuto u 00MoNHeHUI0 COOPHAHUSA KOHMPAKMA Ha MOcmagky y2onbHol npodykyuu. epcnekmusa-
Mu OanbHeliwux uccnedosaHuli 8 00HHOM HaNPaeeHUU A8Asemca pa3pabomka Modenu KOHMPAaKMHbIX 83auMoomHoweHul Kak cocmaensoweli cobimosoli
desmenbHocmu y2nedobbigatowe2o Mpeodnpusmus.

Kntouesble caoea: y2ﬂ€(306b16(1l0u4€€ npednpu,qmue, KOHMPAKMHble 83aUMOOMHOWEHUA, pa3NuYHble Kameaopuu nompe6ume/1eﬁ, cbbimosas desmensb-

HOCMb, KOHMPAKMHAA deﬁmeanocmb, KOHMpPAKm Ha nocmasky, aan2o0pumm, npouecc O6C/7y)|‘(UBGHUﬂ.

Puc.: 2. Tabn.: 2. dopmyn: 1. buba.: 15.

TpywkuHa Hamanes BanepbesHa — Hay4Hbili compyOHUk omdena npobnem nepcnekmugHo20 pa3guMuUA MonausHo-3Hep2emMuUYecKo20 Komnaekca, MHecmu-
mym aKoHOMUKU npomblwneHHocmu HAH YkpauHel (yn. Mensbosa, 2, Kues, 03680, YkpauHa)

Y/IK 338.33:65.012.34:334.716

Tpywkia H. B. KoHmpakmHi 83aemogioHocuHuU npu opaarizayii 36ymoeoi
dianbHocmi 8yenedobyeHux nionpuemcme

Memoto cmammi € po3pobka npono3uyili wjodo GopmysaHHA cucmemu
KOHMPAKMHUX 830€MOBIOHOCUH 8Y2/1e000y8H020 MIOMPUEMCMBA 3 Pi3HU-
MU KamezopisMu Croxcugayie sy2inbHoi npodykyii, suxo0a4u 3i cneyudiku
opeaHizayii npoyecis 36ymosoi disnbHocmi. [poaHanizosaxo ocobausocmi
0p2aHi3ayii KOHMPAKMHOI JisiIbHOCMI 3 PI3HUMU KaMe20piaMU CroXusaYie
8yeinbHoi npodykyii. ChopmosaHo cucmemy KOHMPAKMHUX 83AEMOBIOHOCUH
8yenedobysHo20 MidNpueMcmaa 3 ypaxy8aHHAM creyudgiku obcmy208y8aH-
HSl 8enUKO-, cepedHbo- ma OpibHoonmosux croxcusavie. Po3pobaeHo npo-
no3uyii Wodo ymoyHeHHA ma 00MOBHEHHSA 3MiCmy KOHMPAKMY HA nocmas-
Ky 8yeinbHoi npodykuii. [lepcnekmugamu nodanswux docnioxeHs y OaHoMy

Hanpami € po3pobKa mModesi KOHMPAKMHUX 830EMOBIOHOCUH AK CKNA0080I

36ymosoi disnbHocmi 8yenedobysHo20 nidnpuemcmaa.

Knrovoei cnosa: syenedobysHe nidnpuemcmso, KOHMPAKMHi 83aEMO8i0-
HOCUHU, pi3Hi Kamezopii cnoxcugayie, 36ymosa disnbHicMb, KOHMPAKMHA
difnbHicmb, KOHMPAKM HA MOCMABKY, A120pUMM, NPoYeC 06CY208Y8AHHS.
Puc.: 2. Tabn.: 2. ®opmyn: 1. bi6n.: 15.

TpywkiHa Hamanis BanepiigHa — Haykosuli cnispobimHuk eiddiny npobaem
nepcrneKkmusHo20 PO3BUMKY MAAUBHO-eHep2emUYH020 KoMMneKcy, IHecmu-
mym ekoHomiku npomucnosocmi HAH Ykpaiku (syn. ensbosa, 2, Kuis,
03680, YkpaiHa)

OBpEMeHHBIE YCAOBHSI XO3SIACTBOBaHMS TPeOYIOT OT
MPOMBILIAEHHBIX TPEATIPUATUIL  HOPMUPOBaHUS U
Pa3BUTKA CUCTEMbI AOATOCPOYHBIX APTHEPCKMX B3a-
VIMOOTHOLLIEHWI! C TTOTpebuTeAstMU. [10 MHEHMIO YYeHbIX, «13-
MeHeHIe COBPEMEHHOTO MAapKeTVHIA OCYLIECTBASIETCS B Ha-
TPAaBAEHNM MIHAVBIAYAABHOTO TIOAXOAQ K KAMEHTY» [1, ¢. 9].
«[TapTHepcKMe OTHOLIEHUSI NPeAyCMAaTpUBAIOT 3a-
KAIOUEHME AOATOCPOYHBIX 0053aTeABCTB, FapaHTUPYIOLUX
COXpaHeHNMe B3AMHBIX BBITOA B OYAVILIEM, & TAK)Ke HAAMYME
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Trushkina N. V. The Contractual Relations in Terms of Organization
of the Sales Activities of the Coal-Mining Enterprises

The article is aimed at elaborating proposals on formation of the system of
contractual relations of the coal-mining enterprise with different categories
of consumers of coal products, proceeding from the specifics of organiza-
tion of processes of sales activity. Peculiarities of organizing the contractual
activities with various categories of consumers of coal products have been
analyzed. The system of contractual relations of the coal-mining enterprise
has been formed in view of specificity of servicing the large-, medium- and
small wholesale consumers. Proposals as to clarifying and supplementing
the contents of a contract for the supply of coal products have been elabo-
rated. Prospects for further research in this direction will be developing a
model of contractual relations as constituent of the sales activities of the
coal-mining enterprise.
Keywords: coal-mining enterprise, contractual relations, different categories
of consumers, sales activities, contract activity, contract for supply, algorithm,
process of servicing.
Fig.: 2. Thl.: 2. Formulae: 1. Bibl.: 15.

Trushkina Nataliia V. - Research Associate of the Department of Problems of

Perspective Development of Fuel and Energy Complex, Institute of Industrial
Economics of NAS of Ukraine (2 Zheliabova Str., Kyiv, 03680, Ukraine)

obueit nHGOpMaLUKM, PUCKA U BO3HATPXAEHMS, KOTOpPbIE
TIOAYYQIOT B PE3YABTATE STUX B3AVMOOTHOLIEHUT» [2, C. 62].

3apybexXHbIE ICCAEAOBATEAN YTBEPIKAQIOT, YTO «BTAO-
0aAbHOM MHPOPMALMOHHOM O0LIECTBE AESTEABHOCTD 3KO-

* WiccnepoBaHme BbINOHEHO B pamKax Hay4HO-MNCCNe[0BaTeNbCKON
pabotbl 3 HAH YkpauHbl «Pa3BuTie ny6nnyHo-4acTHOro napTHep-
CTBa B MpoLiecce MOAEPHM3aLMM YroNbHOWN NPOMbILNEHHOCTY 1 Ten-
NI0BOWI SHepreTuKu» (Homep rocpernctpaumu 0115U001638).
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