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Importance of the agro-industrial sector of Ukraine’s economy can hardly be overestimated, because it is one of the largest and most significant pillars of de-
velopment of the country’s economy, where a significant share of added value is created and the bulk of the food resources is formed. It is also a sector that is
export-oriented and determines the country’s position in the international arena. The agro-industrial sector is also one of the most important elements of the
economic systems of most market economies in the world. The high quality of national products and its eco-friendliness adequately occupy a niche in the Euro-
pean agricultural markets. However, the «white spots» in the development of certain areas of agro-industrial sector, which are being successfully developed by
other countries, are worth noting. The article carries out a study on the investment attractiveness of a special sector in the agro-industrial complex of Ukraine
— the market of plant extracts. The prospects and capital intensity of the plant extracts market are highlighted. The basic provisions for the definition and
classification of plant extracts and spheres for their application are specified. The market of plant extracts has been allocated, the dynamics of export-import
of plant extracts have been analyzed, and the tendencies of this segment of the agricultural sector have been defined. Researches and the global tendencies
in development of the plant extracts market are considered and the basic provisions taking into account the Ukrainian characteristics are formed. Using the
strategic management instrumentarium such as SWOT analysis, it has been demonstrated that the plant extracts market from a potential producer’s perspec-
tive is promising and allows the development of a variety of business strategies to run own business taking into account available possibilities at the maximum.
Directions of further development in terms of building own business in the market of plant extracts as a promising niche in the national economy are suggested.

The positions of public policy for development of the plant extracts market are specified.
Keywords: the market’s investment attractiveness, extract, agro-industrial complex, plant extracts market, SWOT market analysis.
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CmenaHoea A. A., laeneHko . I. IneecmuyiliHa npusabausicme puHKy
POCAUHHUX eKcmpakmie YKpaiHu

Bawnusicme azponpomucnogo2o cekmopa eKoHOMIKU YKpaiHu eaxcko nepe-
oyiHumu, ade ye 00uH 3 Halibinbwux i HaliBazomiwux cmoenig Po3BUMKY
eKOHOMIKU KpaiHu, de cmeoproembea sazoma yacmka dodaHoi eapmocmi
ma (hopMyemMbCa 0CHOBHA YACMUHA NPo008oabYUX pecypcis. OKpim moeo,
Ue cekmop, AKUl € eKCriopmMOoopPIEHMOBAHUM | BUSHAYAE MO3UYIT KpaiHU Ha
MiXHapPOOHIl apeHi. A2ponpomucnosuli cekmop € Makox 00HUM i3 Hall-
BaMAUBIWIUX eneMeHmie eKoOHOMiYHUX cucmem binbwocmi kpaik cgimy 3
PUHKOBOK eKOHOMIKOK. Bucoka sikicmb 8imyusHaHoi npodykuyii ma ii eko-
f102iyHicms docmoliHo 3alimaroms Hiwy Ha esponelicbKux PUHKax aepo-
npodykyii. OOHaK eapmo id3Hauyumu «bini NAAMU» 8 PO3BUMKY OKPeMUX
HAMpAMKI8 a2ponpoMUC/08020 CEKMOPA, AKI YCMiWHO po38UBAOMb iHWI
Kpaiku. Y cmammi nposedeHo docnidxeHHs iHeecmuyiliHoi npusabausoc-
mi came MaKo20 CeKkMopa a2ponpPoOMUCN08020 KOMMAEKCY YKpaiHU — puHKy
POCAUHHUX eKcmpakmig. BucsimaeHo nepcnekmusHicms ma Kanimanoem-
Hicmb PUHKY POCAUHHUX eKcmpakmie. 3a3HaveHo 6a308i M0M0HEHHA U000
BU3HAYEHHA Ma Kaacudgikayii eKcmpakmie pocuUHHO20 MOX00#EHHA ma ix
cehep 30cMOCY8AHHA. BUOKpemneHo PUHOK POCAUHHUX eKcmpakmis, npo-
GHAAi308aHO QUHAMIKY eKCropmy-imnopmy POCAUHHUX eKCMPakmie, 8U3HA-
YeHo meHOeHUito po38UMKy 0aHO20 CeameRma aepapHo20 cekmopa. Jocni-
OeHHA Ma 8PAX0BAHO C8IMO8i MeHOeHUii pO38UMKY PUHKY POCAUHHUX eKC-
mpakmie ma chopmMo8aHo 6a308i MONOHEHHA 3 YPAXYBAHHAM YKPAIHCOKUX
ocobausocmell. 30 00MOMO20K0 BUKOPUCMAHHA MAKO20 iHCMpPyMeHmapito
cmpameziyHoz2o meHedwmeHmy, Ak SWOT-aHani3, npodemMoHCcMpPosaHo, wjo
PUHOK POCAUHHUX eKcmpakmie 3 no3uyii nomexyiliHo20 8upobHUKa € nep-
cnekmugHuUM | 0038011A€ po3pobaamu pisHi dinosi cmpamezii 0na gedeHHs
8/10CH020 Bi3HeCy 3 MAKCUMAbHUM Ypaxys8aHHAM moxciugocmedl. 3anpo-
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CmenaHosa A. A., lMaeneHko U. U. UHeecmuyuoHHaA
npueneKamenbHOCMb PbIHKA PACMUMENbHBIX IKCMPAKMO8 YKpauHbl

BaxtHocmb  02ponpombiuineHHo20 CeKmopa 3KOHOMUKU YKpauHsl mpyo-
HO nepeoyeHums, 8edb 3mo 00UH U3 KpynHelwux u Haubonee 3HAYUMbIX
CMoNNo8 passumus KOHOMUKU CMPaHsl, 20e c030aemca 3Ha4umesnbHas
0on1a dobaeneHHol cmoumocmu U (hopmupyemcsa 0CHOBHASA YacMb npPodo-
80/1bCMBEHHbIX pecypcos. Kpome moeo, amo cekmop, komopsili Aeasemcsa
3KCMOPMOOPUEHMUPOBAHHYIM U Onpedensem no3uyuu CmpaHsl Ha Mexoy-
HapoOHol apeHe. A2ponpombiluaeHHbIl cekmop A6/5emcs Makxe 00HUM
U3 8axHeliWux 31emMeHmo8 3KOHOMUYECKUX cucmem 6oabWUHCMBa cmpaH
MUpa ¢ pbIHOYHOU 3KOHOMUKOU. BbicoKoe Kavyecmso omeyvecmeeHHol npo-
OYKyUU U eé 3Kosmou4HocMb 00CMOLIHO 3aHUMAKM HUWY Ha esponelicKux
pbIHKax aeponpodykyuu. O0Hako cmoum ommemume «benble NAMHAY» 8
pa38UMUU 0mOenbHbIX HaMpasneHull a2pornpoMbIWIeHH020 CeKmopa, Ko-
mopble ycnewHo pasgusarom dpyaue cmpaHsl. B cmamee nposedeHo uc-
€1e008aHUE UHBECMULUOHHOU MpUeneKameabHOCMU UMeHHO MakKozo Cek-
mopa a2ponpoMbIWIeHHO20 KOMNAEKCA YKPAUHbI — PbIHKA pacmumesnbHbIX
3Kempakmos. OcsewieHbl nepcreKmugHoCMb U KanumanoemMKocme pbiHKG
pacmumenbHbIX SKCMPAKMos. YKa3aHo 6a3osble nosnoxeHus no onpedene-
HUIO U KAACCUUKAUUU SKCMPAKMOB pacmumensHO20 MPOUCXOMOEHUA U UX
cehep npumeHeHus. BoidesneH pIHOK pacmumesnbHbIX IKCMPAKMOS, MPOGHa-
NU3UPOBAHA OUHAMUKA KCMOPMA-UMMOPMA PacMuUmesbHbIX 3KCMPAKmos,
onpedesneHbl meHOeHYUU pa3sumus 0aHHO20 ce2meHma a2papHo20 cekmo-
pa. MccnedosaHus u yymeHsl Muposbie meHOEHYUU pa3sumus poiHKa pac-
MUMesbHbIX 3KCMPAKMO8 U CGhopMUPOBAHbI 6A308bIE MOAOHEHUS C y4eMOM
YKPaUHCKUX ocoberHocmeli. C MOMOWbIO UCMOAb308AHUS MAKO20 UHCMpY-
MeHMapus cmpameau4eckozo meHedxmenma, kak SWOT-aHanus, npode-
MOHCMPUPOBAHO, YMO PbIHOK PACMUMEsNbHBIX SKCMPAKMOB C NO3UyuU Mo-
MeHYUaAbHO20 NPOU3B0OUMENA ABAAEMCA MEPCNEKMUBHbIM U M038015em
pa3pabamei8ams pazuyHble Oenosble cmpamezuu 015 8edeHus cobcmeeH-
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M0HOBAHO HAMPAMU M00A/LWO20 PO3BUMKY 8 po3pisi Mobydosu enacHo20
bi3Hecy Ha PUHKY POCAUHHUX eKCMPAKMI8 AK nepcrnekmugHoI Hiwi'y 8imyus-
HAHI eKoHomiyi. 3a3Ha4eHo no3uyii dep#asHoi MoAIMUKU 018 PO3BUMKY
PUHKY POCAUHHUX eKcmpakmis.
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he scientific potential of a country is based on

the current state of its economy and determines

competitiveness of business entities. The path of
innovative development of Ukraine requires consider-
able research, searching for new sources of investment
and optimizing the structure of investments, primarily,
in strategically important areas and s. Taking into con-
sideration the fact that Ukraine has great potential in ag-
riculture, there are strong arguments for attracting funds
both Ukrainian and foreign investors, which will boost
the competitiveness of business entities and the economy
as a whole. Modern realities encourage enterprises and
other organizations to find new ways, areas to ensure
competitive advantages of their business activities. In-
deed, embodying the latest investment projects can help
overcome current challenges and gain advantages both in
Ukrainian and international markets.

Cultivating plants and using Ukrainian raw mate-
rials to produce on their basis food, medical, cosmetic
products, nutritional supplements (biologically active
additives), etc., is one of the main prerequisites for the
healthy functioning of the human body. The growing de-
mand, favorable ecological and economic conditions for
plant production positively influence the establishment
and development of plant extracts market in Ukraine.

The aim of the article is to describe the investment
attractiveness of the Ukrainian market for plant extracts.

Leading international organizations and agricul-
tural holdings are engaged in investigating investment
processes in the context of the sector under study [6].
The issues of stimulating investment activity to create
a favorable investment climate and achieve the status
of investment-attractive countries were considered by
a number of scholars, including: G. Alexander, W. Beh-
rens, J. Beily, L. J. Gitman, M. D. Joehnk, P. M. Hawranek,
W. Sharp, K. E. Meyer, P. Sabluk, V. Andreychuk, I. Blank,
T. Mayorova, A. Peresada, K. Savchuk, N. Khrushch,
D. Chervanov, and others.
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In the course of the research the following methods
were applied: analysis and synthesis (to highlight con-
tradictions in the agricultural sector), analysis of causal
relationship (to identify the preconditions which formed
in the crop production market), systems, historical and
logical analysis (to identify the features of evolution of
the relevant industry), graphical method (to illustrate the
actual state of the investigated segment), various meth-
ods of statistical analysis. The information basis of the
work is: monographs and periodical publications — both
Ukrainian and foreign, Statistical Yearbooks.

he agricultural sector of Ukraine with its main

component — farming — is the basis and back-

bone of the national economy, creating factors
of stability and independence of the country including
food, economic, environmental and energy security. It
ensures the development of technologically interrelated
industries and promotes reliable and efficient function-
ing of the agricultural and food market of the country.
It is this sector of Ukraine that is most attractive in the
field of investment. It should be noted that in the ma-
jority of developing countries it accounts for about half
of the GDP volume, and the employment in the agricul-
tural sector exceeds 40% [1]. Every year, the demand for
agricultural products is growing, but not every country
is doing everything it can to develop this sphere. In this
sense, studying such a fairly narrow segment of the agro-
industrial sector as the market for plant extracts is of
interest. Currently, this segment is underdeveloped and
largely import dependent. However, it has a great poten-
tial in the internal market, which, in the future, will pro-
vide for its entering international markets and exporting
Ukrainian products.

The market for plant extracts is developing depend-
ing on the demand of the key industry consumers: manu-
facturers of nutritional supplements and medicinal plants,
food, tobacco products and beer, cosmetic products.
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Extract (Lat. Extractum) is a concentrated sub-
stance made by extracting a part of a medicinal plant or
animal material that is representing mobile, viscous lig-
uid or dry material.

Liquid extracts are liquid concentrated substance
extracted of medicinal plant materials (MPM) using eth-
anol or water in the ratio of 1:1. Pharmaceutical compa-
nies prepare liquid extracts by weight (from 1 kg of raw
material 1 kg of liquid extract is obtained) [7] (Fig. 1).

Depending Depending on
on aggregate the nature of
state the extractant

liquid aqueous

dry

alcoholic

soft ether

Fig. 1. Classification of plant extracts
Source: developed on the basis of [7].

oft extracts are concentrated substance extracted

of MPMs that presents viscous material with the

moisture content of not more than 25-30 %. They
cannot be poured out of the container, in an attempt to
do so they stretch out in a thread and then merge into a
solid mass again [7].

Soft extracts, due to their high viscosity, are used as
binding form-building agents in the manufacture of pills.
They also may be added as flavors to syrups, oral solu-
tions, elixirs. Soft extracts are used as intermediates for a
number of dosage forms (oral solutions, pills) [7].

Dry extracts are concentrated substance extract-
ed of MPMs, which present the bulk material with the
moisture content of not more than 5 %. They should be
considered as the most rational type of extracts. They are
easy to use and have the lowest possible weight [7].

Having analyzed government statistics on export/
import of plant extracts, we received the data confirming
a significant share of imports in this segment (Fig. 2, 3).

The analysis of the size of investments for the past
years shows that capital investment in agriculture in-
creased from UAH 11.063 billion in 2010 to UAH 64.243
billion in 2017. Their share in the structure of capital in-
vestments increased from 6 to 14 % respectively [3].

Taking into consideration the fact that the plant ex-
tracts have a wide range of application, the demand for
various essential oils in the international market increases
by 6-8% annually. It was forecasted that in five years fol-
lowing 2017, the market would grow from USD8 billion
to USD12.1 billion (Fig. 4). About 50% of the world’s es-
sential oil consumption accounts for Europe. The second
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place is taken by North America (26%), the third one -
by Asian-Pacific region (24%) [8].

kraine, being close to the most receptive market

for essential oils and having good conditions for

medicinal plants cultivation, can make use this
to increase the exports of this product. However, this po-
tential has not been fully realized so far. On the contrary,
the results of the first 11 months of 2017 demonstrate a
decline in the production of essential oils in our country
by almost 30.5%, which happened due to a sharp rise in
prices for imported raw materials [3].

However, the production of essential oils can be
very beneficial, as evidenced by the example of Brazil,
whose annual exports amounts to about 14.4 ths tons, or
Germany - 4.26 ths tons [8]. However, when organizing
an enterprise specializing in production of essential oils
in Ukraine, it is necessary to carefully choose the type of
raw material, which will affect the output and cost of the
final product. For example, a kilogram of dried lavender
contains about two grams of oil, while lemon balm flow-
ers — ten times less. Moreover, various types of raw ma-
terials may differ significantly from each other in price.

The approximate distribution of the initial invest-
ment can be as follows (Fig. 5).

As for medicinal plants, marketers note that the
Ukrainian market for medicinal plants is estimated at
UAH500 mln per year, with products worth UAH250
mln being exported mainly to the European Union mar-
ket [4].

Compared to such giants as India and China,
Ukraine’s volumes are negligible since the capacity of the
European market is estimated at 600 ths tons per year.

In Ukraine, about 25-30 species of medicinal
plants are cultivated in commercial volumes. However,
there are more than 6000 species on the territory of our
country. Majority of them do not represent a commercial
interest, some cultures are being harvested in the volume
of 200-300 kg [1]. But there are those the demand for
which on the market is measured in tons.

All this and the socio-economic situation are the
confirmation of the instability of the market. The massive
outflow of the labor force, which can actively be involved
in this market segment, lack of leaders and the competi-
tion in the industry, as well as prospects for doing busi-
ness under favorable economic and political conditions
allow to speak about investment attractiveness of the
plant extracts market and related areas.

We know that the purpose of any business is to
maximize profits. Bringing a product / service to market
the entrepreneur must be sure that consumers will buy
it and it compares favorably with that of competitors. To
succeed, it is necessary to have comprehensive informa-
tion about the economic environment in which the busi-
ness structure is operating or going to operate. This has
contributed to the development of a tool for strategic
analysis — SWOT analysis — from the perspective of a po-
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Fig. 2. Imports (Vegetable saps and extracts; pectic substances, pectinates and pectates; agar-agar and other mucilages
and thickeners, whether or not modified, derived from vegetable products), USD ths

Source: developed on the basis of [3].
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Fig. 3. Exports (Vegetable saps and extracts; pectic substances, pectinates and pectates; agar-agar and other mucilages
and thickeners, whether or not modified, derived from vegetable products), USD ths

Source: developed on the basis of [3].

tential manufacturer of plant extracts. However, it is dif-
ficult to take into consideration or predict all conditions
of the external and internal environment, therefore, this
analysis needs further improvement (Fig. 6).

This matrix is combining all information on
strengths and weaknesses of a manufacture, its opportu-
nities and threats it can face. This makes it possible to
form a certain strategy and direction for the company to
achieve the most efficient results and remove potential
obstacles.

Thus, SWOT analysis is important for determining
competitiveness and investment attractiveness, as well as
strategic planning since this method is an effective, intel-
ligible, cheap way to evaluate the position of an enterprise
in the market. It allows, through systemizing problematic
situations, better understanding the structure of resourc-
es; tracking the overall state of the business environment;
using new potential opportunities faster than competi-
tors; choosing the best way for development and avoiding

174

threats; making adequate decisions on the development
of an enterprise. Today, correct and timely made strategic
decisions play a key role in the success of an organization.
They have a decisive impact on competitiveness of prod-
ucts, companies, and the market.

CONCLUSION

In general, the strategic objective of establishing
and developing the plant extracts market is based on
providing guaranteed and balanced cultivation, harvest-
ing, processing medicinal plants, and supplying plant raw
materials and extracts to various sectors of the national
economy: pharmaceutical, baking, dairy, meat industries,
industry of fruit and vegetable and fruit preserves, oil and
fat production, confectionery, fish processing, perfume
and cosmetic production, and other industries. However,
in the absence of adequate government support for this
kind of farming, agricultural producers are not interested
in growing plants and their further processing.
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Source: developed on the basis of [2].

'I'o bring the agricultural sector to a new level and
enhance its investment attractiveness, Ukraine
will have to carry out long-term reforms in all
relevant spheres — from harmonizing the legislation in
line with European and international standards and cre-
ating transparent mechanisms for its implementation to
developing infrastructure and entering new markets. As
noted above, the potential of the Ukrainian agricultur-
al sector is huge — the production volume can be three
times higher [5]. This potential may remain as an esti-
mated value of the existing capacity and powers of this
sector of Ukraine’s economy, but it can be realized as
well. Of course, the second option is of priority; however,
it is impossible to succeed without an active participation
of investors, comprehensive investment proposals. Agri-
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culture needs funding, participating in joint specialized
partner programs and involving international financial
organizations in its financing. u
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Opportunities (O)

1. Taking key positions.

2. Entering new markets.

3. Developing new price proposals.
4. Engaging scientific staff

5. Developing and implementing
new technologies.

6. Increasing efficiency of domestic
production due to lower energy
and material consumption
of products.

7. Enhancing Ukraine’s reputation
in the international market as a
country manufacturing
environmentally friendly and safe
products

Strengths (S)

1. Unlimited demand for these
products in different sectors
of the domestic economy
and abroad.

2. New underdeveloped segment
of agriculture.

3. Lack of competition.

4. High profitability.

5. High level of quality control.

6. Application of modern
technologies.

7. Promotion of ecological safety.

8. Positive image

& O ateg

1. Cultivating the reputation of a
reliable manufacturer that sells
qualitative products.

2. Occupying a significant share
of the domestic market.

3. Using new technologies.

4. Ensuring rapid growth and
conquering new markets.

5. Attracting highly qualified staff
to enhances the company’s image

Weaknesses (W)

1. Long payback period.

2. High probability of bankruptcy
associated with incorrect choice
of a product for cultivation
and extraction.

3. Low awareness of public and
potential customers.

4. Untimely fulfillment of supply
contracts.

5. Lack of economic incentives
at the state level.

6. Ineffective incentive system.

7. High level of quality control

1. Forming and introducing modern
tools to protect the Ukrainian
market and defend interests
of domestic producers.

2. Applying new technologies for
more efficient operation.

3. Employing marketing tools
to improve customer awareness.

4. Optimizing the organizational
structure to reduce organizational
costs

and developing new technologies.

W & O Strategy W &T Strategy

Threats (T)

1. Climate conditions.

2. Import dependence
of this market.

3. Inadequate development
of infrastructure
of the branch.

4. Lack of workforce and highly
skilled staff.

5. Changing market conditions.

6. Inappropriate conditions
for activities of all participants
in the process and in the
market.

7. Unstable political and
economic situation

R o
o d O

1. Diversifying the product
range, which reduces the risk
of crop failure or changes
in market conditions.

2. Reducing production costs
due to using new
technologies and energy
saving.

3. Developing and
implementing government
programs and projects for
promoting the development
of the industry and ensuring
its protection

1. State protection and support
of the industry, the lack
of which can lead to a chaotic
development of the business
entities engaged
in the branch.

2. Enhancing motivation
of employees, the lack
of which could lead to a
significant reduction
in productivity.

3. Reducing the expenses since
high expenses could cause a
significant increase in the cost
of goods and result in losing
customers, markets, etc.
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Fig. 6. SWOT correlation matrix of the plant extracts market from the prospective of a potential manufacturer

Source: developed by the authors.
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Y cmammi docnidieHo cmaH ma 0CHOBHI meHOeHUii Po38UMKY MOPCbKUX KOHMeUHepHUX nepege3eHs y ceimi; npoaHanizoeaHo duHamiky ma cmpykmypy
MOPCbKUX KOHMeliHepHUX nepese3eHb 3a pezioHamu ceimy, Halibinbwum ceped AKux € A3is; 8UsHa4eHo OUHaMIKY KOHMeUHEePHUX BGHMAHXOMOMOKi8 ma 8u-
dineHo 20 micm 3 HalibinbWum KoHMelHePHUM BaHMAX0060POMOM; BU3HAYEHO POSb KOHMelHePHUX Nepese3eHs y Po38UMKY 2106a16HOI MOPCbKOT mop-
2ieni. BcmaroaseHo, wjo 0b6pobka KoHmeliHepHUX 8aHMAXOMOMOKIG 3aAUWAEMbCA 30CEPEOHEHOI0 Y BEAUKUX MOPMAX. 302a/bHA MPOMYCKHA 30amHicMb
20 Halibinowux mopmie ceimy 3pocmae i y 2018 p. cmaHosuna 347,8 max TEU. LWakxali 3aauwaemeca HalinomyMHiwum KoHmelHepHUM Mopmom y ceimi,
Halibinbwe 3pocmaHHA cnocmepieaemscs 8 CiHeanypi. /luwe n’ame nopmie 3a mexcamu A3ii npedcmaeneHi ceped 20 nposidHux KoHMelHepHUX nopmis,
a came: AHmeepneH, fambype, /loc-AHdxcenec, /loHe biy ma Pommepdam. Ouikyembca nodansluli po3sumok KoHmeliHepHUX nepegeseHs 3 Kumato, wo,
CBOEI0 YepP20k0, MOME CPUYUHUMU CKOPOYeHHs 06CA2i8 Ma BAHMAXOMNOMOKIE Ha TPaHCMUXOOKEAHCLKOMY Mapwpymi. Y MopcbKux KoHmeliHepHux nepe-
8e3eHHAX crocmepiealomeca meHOeHyii 00 CMBOPeHHA aMbAHCI8 MiX 0Mepamopamu mepmiHanie, MHIHUMU KOMNaHIaMU 045 crinbHoi ekcnayamauii npu-
yanie, W0 BUCYBAE HOBI BUMO2U 00 adanMayii Ma mexHiYHoi ocHaweHocmi nopmis. BepmukanbHa iHMezpayis ma nodasnbuie PO3WUPeHHA MPaHCIOPMHUX
NiHI y mepmiHanbHUX 0Mepayiax nocusIoe KOHKYPEHUito Mid nepesiHUKamu. BcmarHoeneHo, wo po3gumky MopcbKux KOHmeUHepHUX nepege3eHsb Crpuse
3DOCMAHHA eKOHOMIYHOT GKMUBHOCMI Y C8IMI, peCMpPyKmMypuU3ayis AaHYI02a MOCMABOK HA KOPUCMb BEAUKUX CYOeH i anbAHCie nepesi3HuKis, ugposizayis ma
MOOepHI3ayis mpaHcnopmHoi iHgpacmpykmypu, HogimHe cyOHobYOyBAHHS, eKOHOMIYHA iHMe2Payis ma iHgopmamu3sayis.
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MempeHko O. U. Mopckue KoHmeliHepHble nepeeosKu:
MUpoeble meHOeHYuu

B cmamee uccnedosaHo cocmosHue U OCHOBHblE MeHOeHYUU pazeumus
MOPCKUX KOHMeliHepHbIX Mepeso3oK 8 Mupe; MPOaHAAU3UPOBAHA OUHAMU-
Ka U cmpykmypa MOpPCKUX KOHMeUHepHbIX Nepeso3oK Mo peauoHam mupa,
KpynHelwum cpedu Komopbix fensemca A3us; onpedeneHa OUHAMUKA

Petrenko O. I. Container Shipping: Global Trends
The article explores the status and major trends in the development of con-
tainer shipping traffic in the world; analyzes the dynamics and structure of
container shipping traffic by regions of the world, the largest of which is Asia;
determines the dynamics of container freight flows, allocating 20 cities with

KOHMeliHepHbIX 2py30momoKoe U ebideneHo 20 20p0do8 ¢ HaUBOAbWUM
KoHmeliHepHbIM 2py30060pomom; onpedeneHa posb KoHmeliHepHbix nepe-
8030K 8 passumuu 2nobanbHoli mopckoli mopaoenu. YcmaHoeneHo, Ymo
0bpabomka KoHMeliHepHbIX 2py30MOMOKo8 0cmaemcsa cocpedomoyeHHol
8 KpynHobix nopmax. 06waA mponyckHas cnocobHocme 20 KpynHeliwux
nopmos mupa pacmem u e 2018 2. cocmasuna 347,8 man TEU. LLakxal
0cmaemca CambiM MOWHbIM KOHMeUHepHbIM nopmom 8 mMupe, Haubosb-
wuli pocm Habwdaemca e CuHeanype. /luwe name nopmos 3a npedena-
mu Asuu npedcmassneHsl cpedu 20 8edywjux KOHMeUHepHbIX nopmos,
umenHo: AHmeepneH, fambype, /loc-AHdxenec, JloHe-buy u Pommepdam.
Oxudaemca danbHeliwee pasgumue KoHMeUHePHbIX nepeso3ok u3 Kumas,
4Ymo, 8 ceoko 04epedb, MOX}em npusecmu K CokpaujeHuto 06vemos u epy-
30M10MOKO8 HO MPAHCMUXOOKEAHCKOM Mapuwipyme. B MopcKux KoHmeliHep-
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the largest container freight turnover; defines the role of container shipping
in the development of global maritime trade. It is determined that the pro-
cessing of container freight flows remains concentrated in large ports. The to-
tal capacity of the world’s 20 largest ports is growing and makes 347,8 million
TEU in 2018. Shanghai remains the most powerful container port in the world,
the largest growth is observed in Singapore. Only five ports outside Asia are
represented among the top 20 container ports, namely Antwerp, Hamburg,
Los Angeles, Long Beach and Rotterdam. Further development of container
traffic from China is expected, which in turn may lead to a reduction in vol-
umes and freight flows on the Trans-Pacific route. In the container shipments
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