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Creating a competitive medical industry in Ukraine, which is based on economic, market principles of modern management and marketing, which will meet the
socio-economic and political changes that have occurred recently in Ukraine and continue to this day is the main goal of modern medicine. It is necessary to cre-
ate such a system of medical care, the functioning of which in Ukraine, on the one hand, will improve the quality of health care standards, and on the other — will
improve the state of the health care system and health workers. The biggest problems in the direction of research are: panic-buying increases sales of cough,
cold and allergy (hay fever) remedies despite competition from natural treatment initiative; self-medication will continue, as visiting a doctor is considered a
last resort; fragmentation continues with local companies leading through lower prices. The aim of the article is to study the trends of cough, cold and allergy
remedies in Ukraine and identify the impact of COVID-19 on such segment development. The article examines the medical field and the impact of COVID-19 on
its development. Particular attention is paid to the development of such segments as cough, cold and allergy remedies in Ukraine. It was determined that con-
sumers continued the tradition of self-medication during COVID-19, but the pandemic intensified the growth of panic. Retail prices for coughs, colds and allergy
remedies are rising. It has been determined that sales of cough, cold and allergy remedies will increase by 8% of the current CAGR value.
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Hexuea M. 0., Muctok B. 0. AHani3 enaugy COVID Ha duHamiKy po3sumky cezmeHma AiKapcobKux 3acobie npomu Kawinio, 3acmydu ma anepeii 8 YKpaiHi
CmeopeHHA KOHKYPEeHMOCpPOMOXHOI MeduYHoi 2any3i 8 YkpaiHi, AKa 6a3yEMbCA Ha EKOHOMIYHUX, PUHKOBUX MPUHUUMAX Cy4aCcHO20 MeHeOXMeHmy ma map-
KemuHey, wjo 6yde 8idnoeidamu coyianbHO-eKOHOMIYHUM i NOAIMUYHUM 3MIHAM, W0 8i06YUCA HeW00asHO 8 Ykpaiki ma mpusamumyme OOHUHI, € 20/108HOI0
Memoto Cy4acHoi meduyuHu. HeobxidHo cmeopumu maky cucmemy meduyHoi donomozu, hyHKUIOHY8AHHS AKOI 8 YKpaiHi, noainwume, 3 00H020 60Ky, AKicMb
cmaHOapmie 0Xo0poHU 300P08’S, @ 3 iHW020 — CMAH CUCMeMU 0XOPOHU 300p08’S ma MeduYHUX NpayisHukis. Halibinewumu npobaemamu 8 HaNPAMKy 0o-
C/1i0HeHb € MAKi: NaHIYHA Kyniens 36inbwye npodai nikie 8i0 Kawisto, 3acmyou ma anepeaii; camonikysaHHs 6yoe npodos ty8amucs, OCKinbKU 8i08i0y8aHHs
NiKaps 88axaemoca KpaliHim 3axo0om; Gpaemermayia nPOO0BHYEMLCA 3 MICUEBUMU KOMNAHIAMU Yepe3 3HUMEHHA yiH. Memoto cmammi € 8u4YeHHs meH-
OeHyili nikysaHHa Kawitko, 3acmyou ma anepeii 8 Ykpaini ma euseneqHs enausy COVID-19 Ha po3sumok daHo20 ceameHma. Y cmammi 00cn1ioxeHo MeduyHy
2any3b i 8naue Ha ii possumok COVID-19. Ocobnusy ysazy npudineHo po3sumKy makux ceemeHmis, Sk 3acobu 8i0 Kawinko, 3acmyou ma anepeii 8 YkpaiHi.
Bu3sHayeHo, Wo crioxusayi npodosxunu mpaduyito camosnikysaHHs nid yac COVID-19, npome naHdemis nocununa 3pocmaxHs naHixu. LliHu Ha 3acobu eio
Kawiso, 3acmyou ma anepeii 8 po30pibHili mopeaieni 3pocmarome. BusHayeHo, wo obcse npodaxie 3acobie 8id kawt, 3acmydu ma anepeii 3pocme Ha 8%
8i0 Tomoy4Ho20 3Ha4eHHs CAGR.
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reating a competitive medical industry in Ukraine,

which is based on economic and market principles

of modern management and marketing, which
will meet the socio-economic and political changes that
have occurred recently in Ukraine and continue to this
day. is the main goal of modern medicine. It is necessary
to create such a system of medical care, the functioning of
which in Ukraine will improve the quality of health care
standards, on the one hand, and—the state of the health
care system and health workers, on the other.

The biggest problems in the research area are the
following: panic-buying increases sales of cough, cold
and allergy (hay fever) remedies despite competition
from natural treatment initiative; self-medication con-
tinues, as visiting a doctor is considered a last resort;
fragmentation continues with local companies leading
through lower prices.

Analysis of recent research and publications. Signif-
icant attention to the development dynamics and finan-
cial security of health care in Ukraine is paid in the scien-
tific works of many scientists. A. Bairak, L. Voievoda [1]
explore the main problems of health care system develop-
ment, considers the features of instruments for regulating
and financing the institution of public-private partner-
ship in the field of health care. The author argues that to
address the financial problems of creating and operating
strategically important facilities for socio-economic de-
velopment of society in a budget deficit, it is necessary to
introduce public-private partnership in Ukraine. V. lev-
tushenko [2] analyzes the main mechanisms of the state
regulation of medicine, namely legal, social, monitoring,
economic, organizational, personnel, motivational, mar-
ket regulation, which largely determine the effectiveness
of medicine in Ukraine. The author proposes to strength-
en the relevant mechanism of public administration in
order to continue the effective development of folk medi-
cine in Ukraine. T. Zhiber, T. Solopenko [3] explore the
issue of achieving the effectiveness of program-targeted
budgeting based on the requirements of the current Bud-
get Code of Ukraine. The researcher identifies efficiency
components, which, in turn, are grouped by operational
and economic efficiency. N. Karpyshyn, I. Sydor [4] ex-
plore the peculiarities of financing medical services in
foreign countries and Ukraine. They believe that a health
care reform should be aimed at legal, institutional and fi-
nancial transformations to improve access to health care
and reduce the financial burden on citizens' budgets.
L. Kvasniy et al. [5] explores the peculiarities of the new
rules for financing health care facilities in Ukraine during
the medical reform period. S. Kushnir, A. Onipko [6] an-
alyze the volume and dynamics of the structure of health
care financing in Ukraine, the main types of free and paid
medical services defined by laws and regulations acting
in Ukraine. Authors consider the process of transition
to a new system of financing medical care for patients.
L. Parkheta [7] analyzes the dynamics of budget funding
for health care and social protection, considers the prob-
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lems that hinder the introduction and development of in-
surance medicine in Ukraine and outlines the main tasks
of health insurance in the system of social protection.
M. Povoroznyk [8] examines the dynamics of total health
care expenditures in Ukraine, analyzes the effectiveness
of the structural distribution of the total costs of financ-
ing the health care system, and identifies the financing
system asymmetry and imbalances in the provision of
medical services. K. Chernenok, H. Semenenko, O. Lu-
konin [9] study the financial state of a medical institution
as for changing the principles of financing its activities.
They analyze the main and additional sources of attract-
ing financial support for a medical institution in the
context of its transition to the status of a municipal non-
profit enterprise. K. Yahelska [10] considers the world
experience of the organization of health care financing
systems and the stages of reforming the domestic model
of medical services. T. Yamnenko, A. Zheliak [11] de-
fine the term "folk and alternative medicine", explore the
mechanism of legal regulation and the process of financ-
ing folk and alternative medicine. However, scientists do
not pay enough attention to the COVID impact analysis
of the development dynamics of the cough, cold and al-
lergy segment in Ukraine.

The aim of the article is to study the trends of
cough, cold and allergy remedies in Ukraine and identify
the impact of COVID on the segment development.

The research was carried out using the following
methods: monographic — to generalize the theoretical
and methodological foundations of segments develop-
ment; analysis and synthesis, induction and deduction —
to state the problem under research, to detail and clarify
its subject; system analysis — to clarify the essence of
concepts; classification-analytical - to classify segments;
graphic — for visual and schematic representation of the-
oretical and practical results of research and question-
naires. The information base of the study is monographic
literature, norms and regulations of Ukraine, periodicals,
and information from the Internet.

n 2020 cough, cold and allergy (hay fever) remedies

will benefit from Ukrainians panic-buying such prod-

ucts, fearing shortages during the COVID-19 lock-
down. This is despite the worsening economic situation
and weakening consumer spending power. Ukrainians
typically self-medicate, visiting the doctor as a last re-
sort, and this tradition did not alter during the outbreak
of COVID-19, with consumers being advised to stay at
home to combat the spread.

Cough, cold and allergy (hay fever) remedies are
more commonly purchased in chemists/pharmacies
where consumers sometimes seek a pharmacist's advice.
E-commerce cannot fully realise its potential in Ukraine,
despite consumers staying at home due to COVID-19,
since it is illegal to purchase OTC via e-commerce chan-
nels. However, online stores have found ways to over-
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come such regulations, for example by allowing consum-
ers to pre-order OTC medicines rather than buying them
outright. This allows chemists/pharmacies to compete
with the recent public initiative of promoting "natural"
treatment of colds. This initiative recommends Ukraini-
ans treat themselves not by chemicals or antibiotics, but
by home-made remedies, such as drinking lots of water
or hot teas to moisturise the nasal passage — this particu-
lar treatment has been greatly publicised by the celebrity
paediatrician Ye. Komarovsky. Sales of cough, cold and
allergy (hay fever) remedies, by region inclusively, are
shown in Fig. 1 and Fig. 2.

extent, allergies remains high in Ukraine (Fig. 3).

Many Ukrainians do not have a flu vaccine, as in
addition to problems with regular supplies of flu vaccines
in recent years, many people resist vaccination, in gen-
eral. This maintains a high level of flu in the country, in
addition to more everyday coughs and colds. In the event
of catching a cough, cold or flu, Ukrainians typically con-
sider self-medication as the first line of defence.

Self—medication of coughs, colds and, to a lesser

USD million

In less complicated cases, cough remedies are pur-
chased based on prior experience or pharmacists’ advice.
Advertisements for cough, cold and allergy (hay fever)
remedies on television, such as Ambrobene and Edem,
contribute to consumer awareness of specific products for
different purposes. In fact, self-medicating with antibiot-
ics is common even amongst children, as local doctors
recommend them “just to be on the safe side” Pharyngeal
preparations is the biggest category within cough, cold
and allergy (hay fever) remedies in 2020 as sore throats
are usually treated at home both for adults and children.
Decongestants is another popular category, with sprays
becoming increasingly popular in recent years due to their
convenience. Young and middle-aged Ukrainians are typi-
cally attracted to using combination products since they
can be used on-the-go and allow consumers to continue
going to work when the illness is not too serious.

With a wide assortment of cough, cold and allergy
(hay fever) remedies available from both local and in-
ternational players, the competitive landscape is highly
fragmented in Ukraine. Multinational companies, led
by Engelhard Arzneimittel, Sandoz Ukraine, Bayer and
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Fig. 1. Sales of Cough, Cold and Allergy (Hay Fever) Remedies (USD million)

Source: developed by the authors on the basis of [12].
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Fig. 2. Cough, Cold and Allergy Remedies Retail Sales by Region (USD million)

Source: developed by the authors on the basis of [12].
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GlaxoSmithKline Pharmaceuticals Ukraine are stronger
than domestic companies in current value terms due to
higher prices and a well-established presence. They expe-
rience strong consumer loyalty with their branded medi-
cines, such as Theraflu, Coldrex, Trachisan, Prospan and
Health Life. Sales of international brands such as Strep-
sils and Prospan are high due to their efficiency, as well
as high investment in advertising support, especially via
national television channels, thus driving high consumer
loyalty in Ukraine.

owever, the lead in 2020 is held by the local com-
Hpany Farmak, which attracts consumers with
its wide assortment of decongestants, as well as
the antihistamine Edem and its flagship brand Eucazolin
Aqua, which is popular due to its spray packaging format
and extensive promotional support from the company. It
also benefits from targeting Ukrainians with lower prices
than international brands. Local manufacturers of cough,
cold and allergy (hay fever) remedies typically have a
wide portfolio, including generic offers such as Amroxol,
Mukaltin and Pertussin, and appeal to consumers with
more competitive prices compared with imported offers.
The change in the value of the company's shares of
cough, cold and allergy remedies is shown in Fig. 4. The
market is ambiguous. Some companies are improving
their operations, sales and business value, while others
are obtaining worse results.
Over the forecast period, cough, cold and allergy
(hay fever) remedies are expected to continue to benefit
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Fig. 3. Sales of Cough, Cold and Allergy (Hay Fever) Remedies by Category (USD million Growth Performance)

from a strong reliance on self-medication for coughs and
colds. In Ukraine, there is a strong tradition of self-med-
ication with consumers preferring to treat themselves
with OTC medicines and only visiting the doctor as a last
resort. As a result, current value growth for cough, cold
and allergy (hay fever) remedies is expected to remain
strong over the forecast period, although lower than the
growth seen in the review period. Brand shares of cough,
cold and allergy remedies are shown in Fig. 5.

ed an initiative to highlight the appropriateness (or

otherwise) of different treatments for coughs, colds
and flu and has published recommendations on efficient
and less efficient medicines for such conditions.

For instance, it is concerned about the consump-
tion of antibiotics and mucolytics for self-medication, as
it states these are not necessary. Other medicines on the
list of those advised not to be taken for coughs, colds and
flu include interferon, cough syrups (which can be harm-
ful for children under four), antivirals (except for Ozelta-
mivir and Zanamivir), vitamins, combination cough and
cold medicines, antihistamines and herbal preparations.
However, this initiative is unlikely to have a negative ef-
fect on sales of cough, cold and allergy (hay fever) rem-
edies over the forecast period, as many Ukrainians are
unhappy with the state of the health service and prefer
not to waste their precious time visiting a doctor.

Whilst at the end of the review period consumers
still economized following the crises of 2014 and 2015,

In the late review period, the Ministry of Health start-
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growth in consumers’ incomes will allow for higher
spending on cough, cold and allergy (hay fever) rem-
edies in the forecast period. Ukraine suffers from poor
environmental conditions, with polluted water and air,
as well as wide penetration of unhealthy ingredients in
food, such as glutamate natrium and preservatives. These
factors diminish consumers’ immunity and contribute to
higher incidences of allergies. Abuse of antibiotics is also
believed to be resulting in the further spread of allergies.
As such more attention will be paid to the efficacy of the
medicine rather than pricing. Environmental factors are
not expected to see much improvement over the forecast
period, thus antihistamines/allergy remedies are expect-
ed to continue to see growth.

Cough, cold and allergy (hay fever) remedies are ac-
tively developing in relation to selected industries FMCG
(Fig. 6).

400

the branding of their medicines, with larger companies
expected to increase their competitive edge by investing
in advertising during the forecast period. As consumers’
incomes have continued to rise over the review period,
efficacy of cough, cold and allergy (hay fever) remedies
is increasingly considered to be a more important factor
than price, thus, international brands are expected to see
rising shares, leading to greater concentration and less
focus on price wars. Old-fashioned cheaper medicines
such as Lugolis, an inhalant decongestant, are expected
to continue losing their appeal.

CONCLUSIONS
Under the impact of COVID-19, cough, cold and
allergy segments have changed the development dynam-

ics and resulted in the following: consumers continued
a tradition of self-medicine during the COVID-19 lock-

350

_—

300

—

250
200

Growth, %

/

150

100 -

50

2015 2016 2017 2018 2019

—+— Cough, Cold and Allergy

—— Soft Drinks

—=— Beauty and Personal Care

2020

Year

2021 2022 2023 2024 2025

—— Packaged Food

—— Home Care

Fig. 6. Cough, Cold and Allergy (Hay Fever) Remedies vs Selected FMCG Industries

Source: developed by the authors on the basis of [12].

Innovations are set to be a driving force for growth
in cough, cold and allergy (hay fever) remedies in the fore-
cast period. In the late review period, new product devel-
opment was considered by manufacturers, with the focus
on novel approaches. For instance, Eslotin from World
Medicine was launched among systemic antihistamines/
allergy remedies. It contains loratadine, which is consid-
ered a very effective antihistamine, as well as the one hav-
ing an antiinflammatory effect. It also lacks the sedative
effect of older treatments and has a longer-term effect.

In addition, Arterium Corporation launched two
new nasal sprays with different actions in 2019. Narivent
reduces swelling and has an anti-inflammatory effect,
whilst Rhinosermin forms a biological barrier against dis-
ease-causing microorganisms in the nasal passage. Dar-
nitsa launched Rinazal, which is a fast-acting, long-lasting
nasal spray, which does not cause dryness and irritation.

Manufacturers of cough, cold and allergy (hay fe-
ver) remedies increasingly place a greater emphasis on
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down in 2020, with cough, cold and allergy (hay fever)
remedies experiencing growth due to panic-buying;
cough, cold and allergy (hay fever) remedies record 11%
retail current value growth to reach UAHO.1 billion in
2020; combination products (cough, cold and allergy (hay
fever) remedies and pharyngeal preparations) are the
fastest growing category in 2020, rising by 14% to reach
UAH1.7 billion and UAH2.6 billion respectively; Farmak
continues to lead cough, cold and allergy (hay fever) rem-
edies in 2020 with a retail value share of 10%; value sales
of cough, cold and allergy (hay fever) remedies are ex-
pected to rise at a 8% current value CAGR (3% constant
2020 value CAGR) over the forecast period. n

LITERATURE
1. bampak A. O., Boesoga J1. I. JocnimxeHHa iHCTpY-

MeHTapilo PerynioBaHHA Ta QiHAHCYBaHHA iHCTUTYTY
[ep*aBHO-NPKBATHOrO NapTHepCTBa Y MeAnYHOMY

BISBHECIHOOPM N 7 2021

www.business-inform.net




cekTopi. MeHedxep. Cepia «EkoHomika». 2020. No 3.
C. 131-140.

DOI: 10.35340/2308-104X.2020.88-3-13

€sTyweHko B. B. HapogHa meguuuHa sk cknagoBa Tpa-

JNLiHOT yKpaiHCbKOT KynbTypu. BicHuk HayioHaneHoi

akaodemii OepxxasHo20 ynpasniHHa npu lpe3udeHmosi
Ykpainu. Cepia «epxasHe ynpasniHHa». 2019. N° 3.
C.91-97.

DOI: 10.36030/2310-2837-3(94)-2019-91-97

»Knbep T. B., Cononetko T. B. CyTHicCHO-NpaBoBi acnek-
TW BU3HAYeHHA CKNafoBUX MoKasHUKa epeKTUBHOCTI
6lomKeTHOI Nporpamn Ha npuknagi diHaHCyBaHHA
BTOPVHHOI NaHKN MefuyHOI gornomorun. EkoHomiyHul
gicHUK. Cepis «DiHaHcu, 067ik, onodamkysaHHs». 2020.
Bun. 5. C. 88-97.

DOI: https://doi.org/10.33244/2617-5932.5.2020.88-97
Kapnuwwun H. I, Cugop 1. 1. OiHaHCyBaHHA MeanyHUX
nocnyr: AOCBif 3apybixkHMX KpaiH i YKpaiHn. EkoHomi-
Ka. ®inancu. Mpaso. 2020. N¢ 8. C. 9-13.

DOI: https://doi.org/10.37634/efp.2020.8.2

KeacHiii J1. T, LLlep6an O. fl., Pomanie O. B., Monagu-
Heub H. M. CyuacHi dopmu diHaHCyBaHHA 3aKnafis
OXOPOHM 3A0POB'A B YKpaiHi B KOHTEKCTI MeLUYHOI
pedopmu. BicHuk CyMCbKo2o HayioHanbHo20 azpapHo-
20 yHisepcumemy. Cepia «EkoHomika i meHedXmeHm».
2019.Bun. 4. C. 144-148.

DOI: 10.36030/2310-2837-3(94)-2019-91-97

KywHip C. O., OHinko A. . MegnuHa pedopma B Ykpa-
THi — npobnemn diHaHCYBaHHs, aHani3 NepcnexkTus
Ta Hacnigkie. EkoHomiyHut npocmip. 2018. N 132.
C.61-71.

DOI: 10.30838/ P.ES.2224.240418.61.51

Mapxeta Jl. B. CrpaxoBa mMeamuMHa fK anbTepHa-
TVBHa MofeNnb OpraHi3alii OXOpOHM 3[0pOoB'A B
YkpaiHi. Cmpamezia ekoHOMi4HO20 po38UMKY YKpai-
Hu. 2017. Bun. 41. C. 186-192. URL: https://irkneu.
edu.ua/bitstream/handle/2010/23477/186-192.
pdf?sequence=1&isAllowed=y

MoBopo3Huk M. t0. AcumeTpunyHicTb diHaHCyBaHHA
OXOPOHW 3[JOPOB'A Yy KOHTEKCTI GOpMYBaHHSA edeKTUB-
HOCTi HafjlaHHA MeANYHMX MOCAYT 33 MiXKHaPOAHNMM
cTaHAapTamun. Haykosuli 8icHUK XepCOHCbK020 Oepxas-
Hozo yHigepcumemy. Cepis «EkoHomiyHi Hayku». 2018.
Bun. 29. 4. 1. C. 60-64. URL: http://ej.journal.kspu.edu/
index.php/ej/article/view/163/159

YepHeHok K. M., CemeHeHKo I. M., JlykoHiH O. B. Ouin-
Ka $iHaHCOBOro CTaHy MeAMYHOro 3aKnagy B yMOBax
pedopmu diHaHCYBaHHA CUCTEMU OXOPOHM 3A0POB'A.
EgpexmusHa ekoHomika. 2020. N2 12.

DOI: 10.32702/2307-2105-2020.12.105

. firenbcbka K. 10. OpraHi3auiiiHo-eKoHOMiYHi 0cobnu-

BOCTi TpaHCcdOpMaLiHOT MOAENi OXOPOHY 3A40POB'A
YKpaiHu. Bueni 3anucku Tagpilicbko2o HAYioHanbHO20
yHigepcumemy imeHi B. |. BepHadcekoeo. Cepis «EkoHO-
mika i ynpasninHa». 2020.T.31. N2 6. C. 83-88.

DOI: https://doi.org/10.32838/2523-4803/70-6-14

. AIMHeHKko T. M., Xensak A. A. HapogHa Ta HeTpaguuiii-

Ha MefuuMHa B YKpaiHi: MexaHi3M npaBoBOro pery-
noBaHHA. Haykosi npaui HayioHaneHozo asiayitiHozo
yHigepcumemy. Cepis «KOpuduyHul 8icHUK «[losimpsaHe
i KocmiuHe npaso». 2020. N2 1. C. 135-140.

DOI: https://doi.org/10.18372/2307-9061.54.14551

. Euromonitor International. URL: https://www.portal.

euromonitor.com/portal/analysis/tab

BISBHECIHOOPM N2 7 2021

www.business-inform.net

REFERENCES

Bairak, A. O., and Voievoda, L. H. “Doslidzhennia instru-
mentariiu rehuliuvannia ta finansuvannia instytutu
derzhavno-pryvatnoho partnerstva u medychnomu
sektori” [Research Instrumentation Management and
Financing of the Institute for Public-Private Partner-
ship in Medical Sector]. Menedzher. Seriia «<Ekonomika»,
no. 3 (2020): 131-140.

DOI: 10.35340/2308-104X.2020.88-3-13

Chernenok, K. P, Semenenko, H. M., and Lukonin, O. V.
“Otsinka finansovoho stanu medychnoho zakladu v
umovakh reformy finansuvannia systemy okhorony
zdorov'ia” [Assessment of the Financial Condition of
a Medical Institution in the Context of Healthcare Fi-
nancing Reform]. Efektyvna ekonomika, no. 12 (2020).
DOI: 10.32702/2307-2105-2020.12.105

Euromonitor International. https://www.portal.euromoni-
tor.com/portal/analysis/tab

Karpyshyn, N. I, and Sydor, I. P. “Finansuvannia medych-
nykh posluh: dosvid zarubizhnykh krain i Ukrainy”
[Financing of Medical Services: Experience of Foreign
Countries and Ukraine]. Ekonomika. Finansy. Pravo,
no. 8 (2020): 9-13.

DOI: https://doi.org/10.37634/efp.2020.8.2

Kushnir, S. O, and Onipko, A. D. “Medychna reforma v
Ukraini — problemy finansuvannia, analiz perspektyv
ta naslidkiv” [Healthcare Reform in Ukraine - Issue of
Financing, Examination of Prospects and Consequen-
ses]. Ekonomichnyi prostir, no. 132 (2018): 61-71.

DOI: 10.30838/ P.ES.2224.240418.61.51

Kvasnii, L. H. “Suchasni formy finansuvannia zakladiv ok-
horony zdorovia v Ukraini v konteksti medychnoi re-
formy” [Contemporary Forms of Healthcare Facilities
Funding in Ukraine in the Context of the Healthcare
Reform]. Visnyk Sumskoho natsionalnoho ahrarnoho
universytetu. Seriia «Ekonomika i menedzhment», no. 4
(2019): 144-148.

DOI: 10.36030/2310-2837-3(94)-2019-91-97

Parkheta, L. V. “Strakhova medytsyna yak alternatyvna
model orhanizatsii okhorony zdorovia v Ukraini” [In-
surance Medicine as an Alternative Model of Health
Organization in Ukraine]. Stratehiia ekonomichnoho
rozvytku Ukrainy, is. 41 (2017): 186-192. https://irkneu.
edu.ua/bitstream/handle/2010/23477/186-192.
pdf?sequence=1&isAllowed=y

Povoroznyk, M. Yu. “Asymetrychnist finansuvannia okho-
rony zdorovia u konteksti formuvannia efektyvnosti
nadannia medychnykh posluh za mizhnarodnymy
standartamy” [Healthcare Financing Asymmetry in
the Context of Medical Servives Effective Provision un-
der International Standards]. Naukovyi visnyk Kherson-
skoho derzhavnoho universytetu. Seriia «Ekonomichni
nauky», is. 29, part 1 (2018): 60-64. http://ej.journal.
kspu.edu/index.php/ej/article/view/163/159

Yahelska, K. Yu. “Orhanizatsiino-ekonomichni osoblyvosti
transformatsiinoi modeli okhorony zdorovia Ukrainy”
[Organizational and Economic Features of the Trans-
formation Model of Healthcare of Ukraine]. Vcheni za-
pysky Tavriiskoho natsionalnoho universytetu imeni V. |.
Vernadskoho. Seriia «<Ekonomika i upravlinnia», vol. 31,
no. 6 (2020): 83-88.

DOI: https://doi.org/10.32838/2523-4803/70-6-14

287

MEHEDKMEHT | MAPKETUHT

EKOHOMIKA



MEHEDKMEHT | MAPKETUHT

EKOHOMIKA

288

Yamnenko, T. M., and Zheliak, A. A. “Narodna ta netradyt-

siina medytsyna v Ukraini: mekhanizm pravovoho
rehuliuvannia” [Traditional and Non-traditional Medi-
cine in Ukraine: Mechanism of Legal Regulation]. Nau-
kovi pratsi Natsionalnoho aviatsiinoho universytetu. Se-
riia «Yurydychnyi visnyk «Povitriane i kosmichne pravo»,
no. 1(2020): 135-140.

DOI: https://doi.org/10.18372/2307-9061.54.14551

Yevtushenko, V. V. “Narodna medytsyna yak skladova tra-

dytsiinoi ukrainskoi kultury” [Traditional Medicine as
a Component of Traditional Ukrainian Culture]. Visnyk
Natsionalnoi akademii derzhavnoho upravlinnia pry

Prezydentovi Ukrainy. Seriia «Derzhavne upravlinnia»,
no.3(2019):91-97.
DOI: 10.36030/2310-2837-3(94)-2019-91-97

Zhyber, T. V., and Solopenko, T. V. “Sutnisno-pravovi aspe-

kty vyznachennia skladovykh pokaznyka efektyvnosti
biudzhetnoi prohramy na prykladi finansuvannia vto-
rynnoi lanky medychnoi dopomohy” [Essential and
Legal Aspects of Determining an Effectiveness Indica-
tor of Budget Program Components by the Example
of Secondary Level Medical Care Financing]. Ekonomi-
chnyi visnyk. Seriia «Finansy, oblik, opodatkuvannia»,
no. 5 (2020): 88-97.

DOI: https://doi.org/10.33244/2617-5932.5.2020.88-97

BISBHECIHOOPM N 7 2021

www.business-inform.net




